
No one ever TiVoed past a newspaper ad.

People are twice as likely to pay attention to ads 

in the newspaper than on TV. Proving that, whether 

in print or on the Web, the Star-Telegram is still front 

and center. After all, now that you can TiVo through 60 

Minutes in just 39 and leap through commercial breaks in 

a single click, it’s refreshing to spend time with news and 

information that truly matters. And equally refreshing is 

that, with the combined forces of print and online, today’s 

paper is reaching a bigger audience than ever. So, if you 

don’t want your message to be lost to time-shifting, maybe 

it’s time for some media-shifting. www.star-telegram.com

We’re Not Yesterday’s News.

No one ever TiVoed past a newspaper ad.

70% of TiVo users skip TV commercials—and DFW
ranks second in DVR penetration among the top 50
U.S. markets. Meanwhile, the paper has never been more
worthy of your attention.

• 46% more people read the Star-Telegram than watch
the top-rated prime-time TV program.

• One ad in the weekday Star-Telegram delivers more
than twice the 18–49-year-old audience than the
top-rated prime-time TV show.

• The print and online Star-Telegram reaches 78% of
local adults in a typical month.

• Two of three local adults look to the paper for sales.

So, if you don’t want your message to be lost to
time-shifting, maybe it’s time for some media-shifting.

www.NotYesterdaysNews.com

Sources: Nielsen Media Research; Magna Global Research; Scarborough Research DFW Syndicated Survey, 2007 (RI); universe is total adults Fort Worth/Arlington Metropolitan Division unless otherwise noted; TV Dimensions 2007.

http://www.notyesterdaysnews.com

