
In the newspaper, there’s no such thing as bad reception.

UNCLEARCHANNEL

Media solutions with impact.

Even an entire week of radio spots can’t deliver the 

local impressions of a single day of the print or online 

paper. It’s just one example of how newspaper always

turns in an impressive performance—with none of the static:

• People pay attention to newspaper ads nearly

six times more than radio commercials

• Ads in the paper are preferred more than twice as

much as ads in broadcast media

• Between print and online, today’s newspaper

reaches 78% of adults

• The paper offers a variety of niche products and advanced

mailing capabilities to deliver the audience you’re after

In other words, if you want maximum exposure for your

message, the answer is perfectly clear. www.mcclatchy.com

www.NotYesterdaysNews.com

In the newspaper, there’s no such thing as bad reception.

UNCLEARCHANNEL

A single weekday issue of the Star-Telegram
reaches twice the local audience of a week of radio
spots on any station—and the Sunday paper reaches
three times the audience. It’s just one example of how
the Star-Telegram delivers impressive numbers with none
of the static.

• DFW has more than 100 radio stations in every major
format, creating significant audience fragmentation.
Meanwhile, the Star-Telegram stands tall as the dominant
daily newspaper in Tarrant County.

• Half of all area adults change the station, mute the
volume or do other things when a radio commercial is
broadcast.

• 8 of 10 area adults take no action after hearing a radio
commercial.

• However, two of three adults actively look to the paper
to see what’s on sale.

In other words, if you want maximum exposure for your
message, the choice is perfectly clear.

Sources: Scarborough Research DFW Syndicated Survey, 2007 (R1): Inside Radio/10000watts.com; Fort Worth Market Study, 2006 (Belden Associates); universe is total adults Fort Worth/Arlington Metropolitan Division unless otherwise noted.
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