
In print or online, you can’t tune out the newspaper.

Media solutions with impact.

Newspaper Web sites reach 60% more consumers 

than broadcast, cable and radio station sites 

combined. And if the fact that the paper is leading the

way on the Internet seems surprising, consider this:

• Between print and online, today’s newspaper

reaches 78% of adults

• From 2004–2006, the number of newspaper

Web site users grew by 18%

• Today, newspaper sites attract nearly 56 million

 adults per month

• The paper offers a variety of niche products and advanced

mailing capabilities to deliver the audience you’re after

Which is why, if you want to make the most of your online

buy, it’s time to change the channel. www.mcclatchy.com

In print or online, you can’t tune out the newspaper.

M

www.NotYesterdaysNews.com

Cable TV’s top prime-time program reaches less
than 10% of 18–49-year-olds than a single weekday
Star-Telegram ad. And there are plenty more eye-opening
facts where that came from:

• Typical area households receive over 100 cable or
satellite channels, creating a fragmented audience.
Meanwhile, the Star-Telegram stands tall as the dominant
daily newspaper in Tarrant County.

• The print and online Star-Telegram reaches 78% of adults
each month.

• DFW ranks second among top 25 TV markets with 38%
satellite penetration.

• Since satellite programming excludes local cable spots,
reported cable ratings may be inflated by as much as
twice the actual number.

• DFW also ranks second in DVR penetration among the top
50 markets—and the number of commercial-skipping DVR
users continues to climb.

Which is why, if you want to connect with a bigger
audience, it’s time to change the channel.

Sources: Nielsen Media Research/NSI (Nov. 2007); Magna Global Research; Scarborough Research DFW Syndicated Survey, 2007 (R1); universe is total adults Fort Worth/Arlington Metropolitan Division unless otherwise noted; TV Dimensions 2007.

Cut the cable and tune in to a receptive audience.

http://www.notyesterdaysnews.com

